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We manage brands & companies on all
social media platforms including Facebook,
Instagram, LinkedIn, YouTube & Twitter, etc.

#BeSocial #GoSocial
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Make a great impression with our inter;
actionable Digital Busi Card

Share your business card with anyone digit

GET CUSTOMIZED DICITAL BUSINESS CARD AT RS
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Panama Maritime [PMA] Approved Courses

Proficiency in Personal Survival Techniques

R i S e A c a d e my e

Elementary First Aid
Personal Safety and Social Responsibilities

Ships Cook Ci
e We provide practical certified training for cookery as well as

Security Awereness Training for all seafarers maritime bakery and confectionary
(Ships Cook Training As per MLC 2006)
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f Paip Campaicns

[X) Campaigns

1 selected X 88 Ad sets for 1 Campaign

[~] Ads for 1 Campaign
More w View Setup @ Columns: Custom Breakdown Reports w
Ad set name Bid strategy  Results Impressions Cost per result
rakshabandhan Lowest cost 15,100 412,048 20.07
» Results from 1 ad set @

385,854 412,048

& A/Blest B

Rules =

) Cost per
O Results Impressions result Amount spent
60,089 0.08
Results from 1 ad set © 19,931 47,328 60,089 %0.05 #1,009.94
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0 Activity
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& Facebook platform
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o Growth metrics
{G} Settings




Analytic Rep

It Account for Fire..

Q, Try searching *how many users last month vs last year"

s.google.com/analytics/web/#/p210810237/reports/defaulthomeZparams=_u.navi63Ddefault%26_r.0.cardDateRange%3Dlast28Days

eoin i fault Account for Fire.. .
Add comparison + '_ 17a7 ~ Q Try searching "how many users last month vs last year"

Home @

0 All Users Add cﬁw‘ﬁpan‘s‘c;n +

Users New users Average engagement time Total revenue () USERS IN LAST 30 MINUTES

153K 68K  5mO04s $0.00 429

16.9% 10.7% 11.2% Users Newusers Average engagement time Total revenue (B USERS IN LAST 30 MIl
USERS PER MINUTE 99K 53K  7m53s $0.00 42

120.5% 137.2% 138%

II I USERS PER MINUTE
mill

I'-l-l__-l
TOP COUNTRIES

TOP COUNTRIES

India 600 Indla
5K . 4 .
Russia o Brazil
 — 200
. Bangladesh
0 United States ? .
ngdy [} 16 2 Indonesia
Edz 09 16 3 Brazil Malaysia
ay — — Last 28 days = = Preceding period Malaysi
i ek . % Malaysia
Last 28 days Preceding period i Last 28 days =
Last 28 days =
WHERE DO YOUR NEW USERS COME FROM? WHAT ARE ¥
wr Insinhts New users by User medium ~ Session

WHERE DO YOUR NEW USERS COME FROM? WHAT ARE YOUR TOP|

~ Insights 6 New users by User medium v Sessions ¥ by
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Your own opinion

No intervire or research

Short

Built around SEO keywords

casual writing style

No editor involved - self published
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é\ Google Ads

Y  Ad group status: All; Campaign: ADD FILTER

Clicks Impressions ¥ Cost Downloads +

4.76K 238K 2.33 1.47K

Jul2019 Dec 2020

4+ NEW CAMPAIGN s n

DOWNLOAD FEEDBACK

Installations v Impressions v 0S S Cost

15.5K 1.64M : T42.9K

Jul 2019 May 2021



é\ Google Ads

Y  Adgroup status: All; Campaign: ADD FILTER

Clicks Impressions ¥ Avg. CPC CTR~ .
267 62.6K $6.17 0.43%
S0K 0.80%
25K 0.40%
0 0.00%
Jul 2019 Dec 2020
Y  Adgroup status: All; Campaign: ADD FILTER

Impressions ¥ Views v Avg. CPV View rate

14.1K 1.35K 12 9.59%

Jul 2019 Dec 2020
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= hello@socialxstar.com

& www. socialxstar.com
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